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the week.

of total support were
campaign conversions.            

5.62%

Industry average*

*Source: MailChimp open rate click rate
20.97% 2.73%



10%

5.62%

to gather
information and
content.

to obtain exhibitor’s
information.

First time
implemented
an interactive
3D exhibit floor plan.
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Net Promoter Score
in exit survey (an NPS Score
higher than 50 is considered
excellent)

said in the exit survey
they would attend
to the next edition.

59.24
nps
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5.13%

86.21%

in
pre-registered attendance

from previous year due
to engagement strategy

improvement.

growth

attendees
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